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TRENDS 2025-26

"Emotion in Motion" Trends for 2025-26 captures the essence of
India's contemporary, youthful consumers who seamlessly blend
Indian traditions, modern technology, and global influences into their
lifestyles. This trend book provides comprehensive guidelines on
colours, designs, materials, and styles for 2025-26 retail season,
spanning across all home categories—home textiles, home décor,
furniture, housewares, and gifts. Our “Emotion in Motion” trends are
categorized into four sub-themes: Future Fizz, Majestic Lagoon,
Burgundy Bloom, and Chai & Biscuits.

With a young, aspirational, educated population, spurred by the
forces of economy, and an annual GDP growth of seven percent,
India is leading global economic advancement. Significant increases
in agriculture, manufacturing, and services are driving the rapid
growth in consumer demand. A fast-paced move to solar, wind
power, and electric vehicles is being driven by India's commitment to
climate change and sustainability.

India significantly impacts international scenario with its robust GDP
and stable political situation. Millennials and Gen Z are influencing a
shift towards more personalized, expressive, and sustainable lifestyle
choices. Technological advancements in Al are revolutionizing home
functioning & decor with personalized product recommendations and
virtual staging, enhancing accessibility and interactivity.
Economically, rising middle-class incomes are fuelling demand for
both premium and affordable home products.

As Al advances, Indian consumers increasingly seek aesthetically

pleasing and technologically advanced solutions for their living

spaces. This trend book captures the latest social, lifestyle, and
technological evolutions, offering valuable insights for product
designers, architects, interior designers, brands, manufacturers,
and retailers to develop new home collections and merchandising
strategies.

Visit the Trends Pavilion at HGH India 2025 to experience the
"Emotion in Motion" trends brought to life with real products. Your

journey into the future of home fashion starts here!



I8 R0R4-R§

oY% & U AT A TeE ARG B N B A F AT JuRISH
% STIHA &, S AR GERIeN, MYHE ool iR fAsawaia g+l &
T SRl § Feotal | A & o &l I8 76 b 0%-K B led
e 3 T g9t 89 FART - 89 IF9eRed, 8 BN, BN, BRegda]
AR e & fou wad, feoe, 7dRaq w8 ©Rd W &A% AFReH ol ol
il a2 B AR a7 afer T R RER e, dnfes @,
TS &, o 99 s RRwe|

ARG g oTfde Wi § T &, 39 1 T SHEd | Wiedl a1 369
oA B e, i gar SusiRT 29 P R A Fe ® § SR Y,
fretor o |fdaT & ff SeId 8 W@l 21 waryg IRa ofY geeAtiae o
AFE & 0 AeeEyqel el # AR & @Y 4R SR 9RO 9, 9@
Sl qAT TS aTenl B qgTT & W@ Bl

ARG Y T el v Rex oo Refodt & | SRS '@ W)
T Hedyl e M W@ &1 FeiEed o) S Si- Sieade & e,
AT A TR fabedt Bl STUT @ 21 UeTE § debwiiehl Wi 8% & i
AR Telae § 5a@ @ @ 21 S iede WX g, agota i, awdr ik
FRfRfad # SemEr & @ ¥ onfie wv A/, qew @t @ Sedl o B B
it e frprdt W Sieded & AR 96 W@ B

oM & faspier B & | ARG Susie o ffe W6 & form ey
T & JHRT TN A6 &1 A8 3T g oMY @I, Saada ud
Tebilchl febr 1 9id gu Wede feeiEe, erbieded, $EReR feomg,
sTogE, Fmiarel ok feadl & TU 8 FHoeRe Ud "ereRe H aeiel &
for oTdd SwERT B

i A 3 S F & [0 GEeiied Sied 0%y F $NgE
Ufafere 3 aRT & W e F oNuE W AR H YEAT B B



There is a powerful desire for a heartfelt life on all levels. Consumers focus on
elements that meet their needs for security and balance — yet with an
approach to fancy design and celebrated fun. The world is changing fast,
which keeps all emotions in motion, in a measure to generate the soothing
wish to surround oneself with comforting objects and feel safe at home. The
nostalgia movement in all societies does not only bear a sense of warmth,
memories, or fun but also of cultural pride - which is a soft power —
cherishing deep-rooted traditions as well as trendy culture codes. That has a
strong influence on design. Design, however, must examine whether
perspectives on material and products are locally determined or if new
materials entering the markets are coming in. A comprehensive approach to
design regards the entire ecosystem, including user experience, functionality,
aesthetics, and environmental impact, ensuring that all elements work
together in harmony - covering every aspect of a product or system while
focusing on unity, balance, and sustainability. There is a strong wellbeing
trend, centred on physical and mental balance and health, deeply longed for
in a troublesome world. HGH India home fashion trends lead to a susceptive
customer experience, allowing to plunge into this feeling of being in the right
place at the right time.

Human intelligence is a genuine source of creativity and quality of life, yet Al
is stepping through our doors and entering almost any thinkable space. Thus,
a strong need for awareness and the necessity of making choices are popping
up, leading us to a mindset of crucial differentiation: with or without Al? It is
all around us and helping us out in no time: at home, in healthcare, in
process optimisation, but there is also a generative Al, extending its wits by its
own means, which needs careful handling. To deal with these multiple
phenomena, there is a strong tendency, a real counter movement against
these invasive elements of the digital world, creating the

need of real touch and genuine experience of things. There is a deep wish to
remain in contact with nature, visiting open spaces, well equipped with
outdoor gadgets, and an increasing pleasure in gardening: growing herbs and
plants with fashionable utilities are a new leisure pass-time. Displaying
handcrafted objects at home is a meaning to open our senses to proudness
and gratefulness for our ancestral heritage.
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Living in a multiverse reality already, we step aside into the other

world — the digital world — as if nothing, without fear
and restraint. We use devices to translate, to
create, to discern, to organise, to replace,
employing them as servants to our
necessities. Sci-Fi is no fiction anymore; it is
part of our life. We dive into augmented
realities and return to real world in a glimpse.
The digital one lacks gravity: forms float into
functions, changing their shapes, even
liquefying and dissolving. Solidity

becomes an illusion; steady forms turn

into blurred realities. Those features

reflect on the way we live.

Striking designs are inspired by

playfulness and space-age fantasies as

well as otherworldly large-screen adventures.
Chrome and glass offer spectacular or transparent
surfaces, creating dynamic realities on different scales

and surfaces in artful sophistication. Forms are round, amorphic, or
excessively sharp, hence of any imaginable shape - starting from
uncluttered designs to blurry patterns, fashionable for

the next coming years. Hazy designs and

dimmed colours form an interface between

clarity and uncertainty, where a common

landscape or scenery is

drowned into remoteness,

comparable to what you see

when you take off your

spectacles: a sort of dreamy vision. On the

other end, find these aggressive and futuristic end-of

world-visions, overwhelming us with impressive

organic presences, unfolding machines of breathtaking

technical virtuosity. Robotic dogs are highly

fashionable, lifeguarding properties! Step into our homes

and find all sorts of technical gadgets: we create this

universal feeling at first sight, that turns us into storytellers

and makes us part of the brave new world we are going to deal

with. The unusual isin!






Angel Blue
Pantone® 14-4814

Green Ash
Pantone® 13-0117

Sunny Lime
Pantone® 12-0741

Daffodil
Pantone® 14-0850

Coral Reef
Pantone® 15-1331

Oriole
Pantone® 17-1350

Royal Purple
Pantone® 19-3642

Sheer Lilac
Pantone® 16-3617

Ultramarine
Pantone® 17-4037

Cloud Dancer
Pantone® 11-4201

Blue Nights

Pantone ®19-4023

Reference Nos. quoted above are from PANTONE® colour system.
SR Sgd FeH A1 PANTONE @ 37 somedt & 211
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What is luxury? What is lavishness? We need new interpretations of these ideas.
A beautiful house with a pool in the garden is not enough to rely on. In future,
cleanliness of nature, bluest of lagoon waters, marvels of transparency,
admiration for the deep profound grounds of the oceans, the intact jungles
and rivers — protected by us, the richest of us, the hard working people
risking very often their lives to protect nature, reconsidering also the
meanings of the word rich — visiting holy sites and cherishing places and
regions free of microplastics, free of garbage, free of human residuals as
plastic waste, free of human aggression. Living in peaceful surroundings
with a superb, restored nature, that will be the utmost and most lavish
concept of luxury we can think of! India is the cradle of human will to survive
and to continuously strive for a life in happiness, a vast country providing every
kind of natural wealth, too.

This great project and desire of change have their reflections in our ways of life
and things that surround us: shimmering silver, fresh clear greens, glittery
colours combined with azure blues, remembering the reflections of waters in
the sun, and symbolizing fluidity, purity, emotions, the power and the
continuous need of positive actions. Restless people discover new raw
materials, such as algae, emerging as new resources for textiles and dyeing.
Glass, finest mosaics, marble, and nacre effects as well as pearlescent
finishes in unity with silky shiny fabrics provide an elegant sense of
glamour and freshness, reminding us that we are in a flow, the greatest

flow of change ever, we oversee.






Majolica Blue
Pantone® 19-4125

Deep Peacock Blue
Pantone® 17-5029

Peacock Blue
Pantone® 16-4728

Greenbriar
Pantone® 16-6127

Colonial Blue
Pantone® 18-4522

Parisian Blue
Pantone® 18-4036

Beveled Glass
Pantone® 14-5714

Limestone
Pantone® 16-4702
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Eggnog
Pantone® 12-0601
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You know what is best, when you sit in a beautiful, relaxed
surrounding, having long cheerful lunches with friends? You feel right
away this French atmosphere of cosy ease: the savoir vivre, an art of living
which allows you to put aside any harmful or disturbing thoughts, for
some time, throwing you into a warm-hearted relaxed mindset,
surrounded by some luxury you are allowing yourself to live in. It is a
'quiet' and understated concept of luxury, not the kind of 'showing
off' one; you are ahead of that kind of necessities, bothering about

the really relevant things of life, as there is spending time with your
beloved ones, for instance, reading a good book, connecting with
friends, or just having time for thoughts. You feel this worthwhile
moment of harmony and peace is yours: a wine glass - timeless and

classic - shared with friends and family or just alone.

Deep shades of red with hints of purple in an exotic ambience, filled
with calm sophistication and depth. Brown leather is associated with
craftsmanship and timeless elegance. In your home, no superficial
items surround you. Everything is handcrafted for lifelong company,
every piece of furniture is unique, like a friend, traditionally

sustainable by quality, in the very classical style. Evening colours
evoke the remnants of the day, happy memories from travels and
sightseeing events come up and draw smiles and wellbeing into
everybody's faces. Protective generosity, soothing materials such as
velvet and dark warm colours add that grain of salt to your comfort

zone.






Pirate Black
Pantone® 19-4305

Bitter Chocolate
Pantone®19-1317

Rosewood
Pantone® 19-1532

Dachshund
Pantone®18-1033

Glazed Ginger
Pantone®18-1154

Muted Clay
Pantone® 16-1330

Capers
Pantone® 18-0820

Inca Gold
Pantone®17-1048

Golden Palm
Pantone® 17-0839

Iguana
Pantone® 18-0525

Pale Green
Pantone® 13-0522

Shortbread
Pantone® 12-0710

Reference Nos. quoted above are from PANTONE® colour system.
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Charming reminiscences draw a smile into our faces, allowing some nostalgic views and echoes of
yesterday into our hearts. Young and old are united by a prospect of harmony. Past travel
souvenirs, darling memories placed in cosy corners, light and rather small-shaped furniture
items, modern household utensils designed in retro-style: they all transport — sometimes
childhood — memories, happiness, warmth and cosiness and in its broadest sense, also
traditions. Familiar colours and patterns, typical stripes and checks-weavings, including
vintage furniture present themselves as an homage to the past with a contemporary twist.

They provide a look of an individual classy style, away from mass production and short life
throw-away products. According to this trend, natural colours are used, as soft reds,

rose-reds, light browns, aqua-blues, and light olive greens, all matching in soft

contrasts and light-hearted patterns.

The fact that sources are not endless, creates a new sensitivity for materials:
it's not just aesthetics or functionality but ecological requirements that need
to be focussed on. Locally originated or determined products, reward us
with sustainable properties and a homey feeling. In India, handmade and
craftsmanship is a constant property of many design products; however,
products and their production processes are re-questioned and renewed
under the perspective of sustainability and environmental protection.

A strong selfcare trend is part of that movement, too. Physical and
mental health stay in focus and are monitored more closely than

ever, providing a holistic approach to our way of life.






Clearwater
Pantone® 12-4608

Aqua Sea
Pantone® 15-4715

Shrimp
Pantone® 15-1523

Persimmon
Pantone® 16-1544

Baked Apple
Pantone® 18-1648

Dazzling Blue
Pantone® 18-3949

Transparent Yellow
Pantone® 11-0617

Tanzine
Pantone® 17-1328

Acorn
Pantone® 18-1314

Chestnut
Pantone®19-1118

Reference Nos. quoted above are from PANTONE® colour system.
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