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“WINDS OF CHANGE" - the trends brought to you by HGH India 2022 are a well-researched integration of strongly emerging colours,
designs and materials for the year 2022-23. You will find comprehensive design directions in this trend book to create or source your
new collections for the coming seasons.

These trends describe the design elements for 2022-23 for the Indian market in four groups — Healing Green, Eco Artist, Purple
Avenue and Peaceful Amber. HGH India Trends for 2022-23 are applicable across all home categories- home textiles, furnishing
fabrics, home décor, accent furniture, houseware & gifts.

Even with the uncertain environment around the world, India is consistently advancing and emerging stronger on the global map. The
consumers here are highly aspirational and prefer modern and international products yet with an ethnic flavour.

“WINDS OF CHANGE" trends reflect the influence of social, lifestyle & technological changes on home products market in 2022-23.
Manufacturers, brands, retailers and professionals will find this trend book useful to innovate their product designs and connect to the
aspirational Indian consumers.

Go ahead and use these trends to explore your design sensibilities and apply them to create innovative designs in real products for the
Indian market. Check out the trends Pavilion at HGH India 2022 which showcases the actual product application of the four themes
under the umbrella of “WINDS OF CHANGE".
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WINDS OF CHANGE Revive & Relish

The last years have provided us with a load of borderline experiences. However, the apocalyptic feelings about the pandemic have
diminished. We got acquainted to a new normal and adapted as far as possible. Hygiene and keeping distance have become part of
everyday live. Climate change, however, is a constant challenge, and new wars in the World have eclipsed every day's news about the
pandemic and do increase our uncertainties. Yet, the pandemic has provided the deepest general impact on society. The human and
economic price to pay was and still is high. Societies, though, have strongly realised their capacity of resilience, and swiftly reacted with
new scientifical research, new governmental measures, and new business models.

The pandemic has also propelled digitation in a positive way. With a big step into everyone’s room, it is ruling our everyday life, teaching
our children, and answering questions regarding our future. Moreover, the increasing — professional — use of video-chats made us reflect
about our own dress-code when chatting with business partners, and about the image our home is giving. It is not surprising, that
purchases of wall decorations as carpets, macramé, and panels have risen.

We have also learned to put more consideration into the fact that life is short, and that we need to enjoy, celebrating every day. Being
confined to stay at home, we learned to value excellent design, we appreciated the practical and aesthetical quality of living at home,
which means more than surrounding yourself with expensive stuff. We have been realising the conflict between hedonism and
responsibility.

This year, fashion designers have focussed on strong colours and subtle technical and natural materials. Strong colours help to define our
“singular us” and regard the individual as indispensable and essential part of our multicultural society, regardless of colour or origin. The
vision of a brighter future is keeping us busy, getting a new way of composure, despite all the events and changes that are
simultaneously taking place. Fashion is trying to embrace these exciting contrasts with four trends.
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Healing Green
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Mellow Rose Lantana

Pantone® 15-1515 TPX Pantone® 16-1624 TPX
Egret Quiet Green

Pantone® 11-0103 TPX Pantone® 15-6317 TPX

Bleached Sand Pale Olive Green
Pantone® 13-1008 TPX Pantone® 15-0522 TPX

Opal Gray Mistletoe
Pantone® 16-3801 TPX Pantone® 16-0220 TPX

Pewter Vetiver
Pantone® 18-5203 TPX Pantone® 17-0613 TPX

Seal Brown Shady Glade
Pantone® 19-1314 TPX Pantone® 18-5624 TPX

Reference Nos. quoted above are from PANTONE TPX colour system.
I 3gd HaH T PANTONE TPX &1 someft & €
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Healing Green

The colour of fresh nature for the interior cheers up, provides balance, horizon, and sustains the eternal concept that everything we do
deserves its time — one by one, step by step, respecting nature’s path. The aesthetic of plants has invaded our public and private life.
What started with some small, planted flowerpots has developed into a mega-gardening-trend, fighting individually the loss of nature
we experience in the outer world. We have become aware of the healing power of greens. Our trend 22/23 combines greens with
balancing greys and cheerful rose colours — which are highly fashionable and popular. Botanical designs are found in form of drawings
and leaf-shaped-motives on wallpapers and flat linen; upholstery is kept plain with an appearance of natural structures.

Thoroughly chosen decorative objects provide a minimalistic touch. They reflect sustainability and responsible consumption. Smart
furniture — a must — is combined with metal and wood, enhanced with colours. Black items or details set strong accents against soft
greens and rose pinks. Modern rattan braiding and excellent storing facilities combine the feeling of nature with practical wellbeing:
sorting out things, getting organised and focussed. An international hype has been Marie Kondo, Japan's expert consultant and
entrepreneur in de-cluttering and organising your life and surroundings — and during pandemic, her books have been best-sellers.
Mindful room design creates a feeling of wellness and safe haven, ready to enjoy despite the situation outside.
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Cream Tan Marzipan
Pantone® 13-1108 TPX Pantone® 14-1113 TPX

Sunflower Sedona Sage
Pantone® 16-1054 TPX Pantone® 18-5105 TPX

Vermillion Orange Blue Curacao
Pantone® 16-1362 TPX Pantone® 15-4825 TPX

Rosebud Capri Breeze
Pantone® 17-3023 TPX Pantone® 17-4735 TPX

Cantaloupe Royal Blue
Pantone® 15-1239 TPX Pantone® 19-3955 TPX

Reference Nos. quoted above are from PANTONE TPX colour system.
T 3gd HaH EEA PANTONE TPX &1 yorreft & €1
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Eco Artist

A new flow of inspiration is one of the happier results by the changes experienced in our worldwide value system. It is not just a way of
self-expression but a contemporary attitude. Selfcare means caring about our very home and is strongly guided by colours that influence
our wellbeing. Internationally, colour is freshening up our interior designs. India has always been avantgarde regarding colourful design.
Old furniture is simply repainted in trendy colours and highlighted with new accessories. Thus, wellness-rooms are created! Upcycling
helps stretching the lifecycle of products and protecting nature, and is accessible for every budget, too.

Creativity is not restricted to individual efforts of do it yourself: the industry is searching and finding new ways to save resources and
design or enhance materials by recycling, renewing, or reinventing. Upholstery made of recycled fibres, for instance polyester/cotton.
The mindful use of resources is already part of our thinking and positioning in the world: step by step, we find a growing appreciation for
eco-products, for the handmade, and increasingly in the lasting of non-throw-away electronics, feasible to be repaired.

The best colour is the one that makes you happy! Boost optimism by using the energy of reds, the happiness of yellow nuances, and the
idealism of blues. Simplicity of well-known patterns are freshened up with stripes, dots, checks, or zigzag. Playful arrangements staged
with the right lightening are fresh and fun!
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Purple Avenue
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Appleblossom Clay
Pantone® 13-1013 TPX Pantone® 15-1231 TPX

Lupine Fresh Salmon
Pantone® 16-3521 TPX Pantone® 16-1542 TPX

Rose Violet Cherry Tomato
Pantone® 17-2624 TPX Pantone® 17-1563 TPX

Very Peri Burnt Ochre
Pantone® 17-3938 TPX Pantone® 18-1354 TPX

Heliotrope Tibetan Red
Pantone® 19-3737 TPX Pantone® 19-1934 TPX

Monument Caviar
Pantone® 17-4405 TPX Pantone® 19-4006TPX

Reference Nos. quoted above are from PANTONE TPX colour system.
R 3gq Hel HE PANTONE TPX &1 yorreft & €1
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Purple Avenue

Lavender and purple tones are the international in style colours of the year. Everyone has read the news, that India’s farmers have turned
to lavender to beat the draught: a purple revolution has been taking place! In Vastu teachings, purple is associated with dignity, wealth,
royalty, sophistication, luxury, and mystery - light purple also meaning romance and delicateness. It is said, purple colours stimulate
brain activity, helping in problem solving, creating imagination, and increasing creativity. The purple trend enhances the elegant hotel-
feeling which is still up to date: royal colours are ideal as well for the festive seasons, transmitting vibrancy and energy. The interior
decoration stands strong against the exterior world: interior walls are increasingly designed in dark blends, accompanied by colourful
furniture, accessories, and textiles - combined with details in black and brass, providing a gold note and a hint of drama. Fresh flowers
add life and colour to the interior, as do opulent flower prints on flat linen. The latest “Vogue” presents the new dopamine-dressing-
trend, in vivid happy-making colours! Sustainable, high-quality long-lasting products, made of new materials and less plastic are in. The
emerging trends support the potential of colours and their capacity of transformation within the home.

Flamboyant and colourful tableware for the family and guests cheers up everybody. Beloved home-made food became a new normal
during the last 2 pandemic years: it needs a suitable and appropriate presentation! Healthy cooking with smart modern kitchenware
brings pleasure to everyday life.
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Peacetul Amber
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Buff Mimosa
Pantone® 13-1024 TPX Pantone® 14-0848 TPX

Butterum Sunflower
Pantone® 16-1341 TPX Pantone® 16-1054 TPX

Patrician Purple Apricot Buff
Pantone® 18-3518 TPX Pantone® 16-1443 TPX

Black Olive Sierra
Pantone® 19-0608 TPX Pantone® 18-1239 TPX

Copper Walnut
Pantone® 16-1325 TPX Pantone® 18-1112 TPX

Pale Gold Partridge
Pantone® 15-0927 TPX Pantone® 18-1124 TPX

Reference Nos. quoted above are from PANTONE TPX colour system.
S 35d Ha EEA PANTONE TPX 1 womedt & €
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Peaceful Amber

Almond and amber with their natural earthy golden glow, hot sand glamour, and faded spicy nuances, are gathered in what we call by
watchword emotional sustainability — a reassuring slow-down feeling, comfortably installed against the restless instability of our very
day. It means, coming down to earth, and joining forces: alone, with the family or with a few friends. The natural beauty of wood,
designed in organic shapes with gently treated surfaces, enhances in a visual and haptic way the sensation of relaxed cocooning. The
“masters of comfort” - modern sofas and armchairs with bold and round upholstery - are accompanied by cosy carpets and beautiful
ethnics and handmade products with lovable irregularities, for instance ikat patterns, and of course, highlighted by a hint of purple - the
accent colour 2022-23. Fit to this style, along with the warm glow of copper, metal, and brass accessories, hand-blown glass is
charmingly set like a timeless workpiece.

Walls are kept naturally or in clay plaster, optionally covered with haptic fabric-wallpapers. Heavy curtains in front of the windows keep
the heat out, provide shade and an acoustic calm-down effect. Authenticity, peace, and the human touch are celebrated by self-cooking,
displaying the beauty of food, staging good moments with the beloved ones. Working from home and staying at home more than ever
has taught people to value time, to value caring and sharing and gathering for joint adventures more

than money.
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The best colors is the one that makes you happy !






